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Select a company that you are familiar or interested in. Use the internet to find the company’s pricing strategy. Briefly summarize the pricing strategy of the company you researched.
Starbuck’s Pricing Strategy
[bookmark: _GoBack]	Starbuck’s employs a unique pricing strategy that based on branding and marketing approaches that the company employs. This has been very instrumental to the company because it has continued to enjoy high volumes of sales despite the company pricing its products at a higher price compared to competitors in its market segment (Chron, 2019). The pricing model adopted by Starbuck’s is quite unique. This is evident in that despite the company pricing its products very highly, yet it is able to maintain a higher volume of sales and at the same time attract more customers (Chron, 2019). The company uses one menu across all the joints, which makes it easy to avoid unnecessary costs associated with price variations. In addition, Starbuck’s brand is well recognized, thus the company does not need to use expensive advertising strategies and increase prices to cover-up the costs. The company is also able to price its products higher than competitors that are attached to the perceived quality of the brand. 
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